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2"d Annual Miss Tanzania USA Pageant
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Winny Casey
Miss Tanzania USA Pageant -
President

2nd Annual Miss Tanzania USA Pageant

The 2d Annual Miss Tanzania USA Pageant will take place on August 30, 2014 at the Silver Spring Civic Bui
Spring, Maryland. Over 800 people from across the United States and around the world are expected to attenc
event.

The 2dAnnual Miss Tanzania USA Pageant is an excellent opportunity for your company to target a diverse cor
(both domestically and internationally). This event will help you gain tremendous exposure for your products .

The year, the 9diTanzania USA Pageant has hired a boutique public relations firm based in Washington, D
Public Relations) to handle all marketing and media outreach efforts. These efforts will give the pagean
international visibility.

The lnefits of taking advantage of these vending and advertising opportunities are:

1 A direct increase in sales
1 Maximum exposure for your products and/or services (both domestically and internationally)
1 Community awareness of your business and strepgtingnibtic image
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History of the Miss Tanzania USA Pageant

TheMiss Tanzania USA Organizatias founded in 2013 under the leadership of Ms. Winny Casey. The page
created to firtrategic partnerships that would pave tbethayext generation of leaders within Tanzania and bey

During the Miss Tanzania USA pageant, the contestants wear outfits made mainly of kanga (a material usec
make traditional attoewomen). The kanga is one of most important components, if not the essential compor
pageant.

The kanga is a versatile, rectangular piece of ctotlsehlahs a valuable medium for personal, political, social,
religious expression. As both a form of art and as a beautiful, convenient garment, the kanga is an irgegral pe
culture.

The Miss Tanzania USA Pageant displays thgy\arddbéiauty of the kanga through the outfits that the contes
wearThe beautiful outfits featured in the pageant are designed by Winny Casey.

Each year, one beautiful and accomplished young Tanzanian woman who resides in the Uritéal ie{ateseistelec
the United Republic of Tanzania during the annual Miss Africa USA pageant, as well as other international pe
the Miss United Nations Pageant (in Jamaica) and the Miss Progress International Pageant (in Puglia, Italy).

We stragly believe in empowerment, and in the culture and beauty of Tanzania. We are proud to help attract |
and international visitors through the Miss Tanzania USA pageant.




Goals of the Miss Tanzania Pageant

One of the main goals of the Miss Tanzania USA
continental US through education and community oriented projects. We intend to shbavytwsgtvgomisn
and focus on them, and to developsatiat lead to the achievement of their goals.

Another goal of the pageant is to help contestants develop a platform. This means that each contestant mu

issue that she is passionate about and to focus on it in both the pageant arghd&aat feung woman can
choose her own issue to tackle.

Some issues include education, AIDS awareness, bullying, physical and mental abuse, eating disordke

environmental issues. Having -aneelh spokeswoman advocate on behalf of seitstisgctops these can
bring a mueteeded spotlight.

The winner bfiss Tanzania USrageant will serve as goodwill ambassapgmmdtes and raises awareness
on the issue lér choice.
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Judaqing Criteria for the Migazania USA Pageant

The competition will consfsuafategories:

1. Opening Number

First impressidbach contestantill havédermoment in the spotlight and then join other contestants on stag
a group judging/comparison

Grooming: Thicludes neatness, cleanliness, and attention to detail

Presencerhis includesgture, movemeandgrace

All delegates must wear a similar opening numbleeauttfts will be made fo@ditionabkga cloth designed

by Mitindonite.
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2.Talent
1 Quality
1 Originality
1 Creativity
1 Successful execution of attempted talent

3. Evening Wear
1 Style, imagination, and origidalitgeswilllook for versatiltyma gi nat i on and a con
"total look."
1 Fashion Sense: Catdmts should pick outfits that reflect fashion aaddt@gmonstrate their ability to use
color to enhance their appearance.
1 Each contestamust bring one {aligth evening gown in a style and color that best congpli@ants
should alseflect style and personality. Delegates may also bring a backup gown.

4.Interview
1 Each contestant will demonstrateimegrsational ability in varied circumstances, with an emphasis on
diction, grammand enunciation

1 Selfconfidence, sincgrnd integrityill be judged.
1 Selprojectioth e abi l ity to proj eawilbegudgedds personal ity
T WitThe abi |l ity tamdtoedpondiktelligently and with Buthide gudged.

The highest composite scores ddtermine the three finalists.




Corporate Sponsorship Packages

Platinum Sponsorst#i5,000 or more
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Exclusivandlimited to one company per industry

A fulpage color ad in théAnnual Miss Tanzania USA Pageant souvenir progranoxt&aki(sliside
back,insidefront,or hside back

Inclusion in all press/media mafeagtsess releases and media advjsories

Mention in all interviews about the pagaiantlV, newspapeatc)

Free exhilspace fosignage anproductisplay

15 VIRickets fathe mgeant aneception

Welpromotion as a Platinum Sponsor on the Miss Tanzanadétai@antyw. misstanzaniausapageant.com
(corporate link)

Stage mentioby hostthroughout the pageant

Standinganners ogage during the pagdanbvided by the sponsor)

Corporate representative would seryalgs for the pageant

Program book sponsor list

Email Brand messaging in mass emailing to over 10,000 entasl impressio

Photo op with th® 2nnual Miss Tanzania USA contest winner

Gold Sponsorshi$10,000 or more
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A fulpage color ad in théAnnual Miss Tanzania USA Pageant souvenir prograraxél i(msside
back,insidefront,or nside back

Inclusion in all press/media mafeagtsess releases and media advjsories

Mention in all interviews about the pagaiantlV, newspapeatc)

Free exhispace fosignage anproduct display

10VIPtickets fahe mgeant aneception

Web promotion as a Platinum Sponsor on the Miss Tanzania Pageantwebsikéanzaniausapageant.com
(corporate link)

Stage mentioby hostthroughout the pageant

Standinganners ogage duringpé pagearfprovided by the sponsor)

Corporate representative would serve as a judge for the pageant

Program book sponsor list

Email: Brand messaging in mass emailing to over 10,000 email impressions

Photo op with th& 2nnual Miss Tanzania USA covitestr



http://www.misstanzaniausapageant.com/
http://www.misstanzaniausapageant.com/

Silver Sponsorshi§b,000 or more
T
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A halpage color ad in theé/2nnual Miss Tanzania USA Pageant souvenir programoldak)(4igaSide
front oinside back

Inclusion in all press/media mafeeagtsess releases and media advjsories

Free exhispace fosignage anproduct display

10VIPtickets fathe mgeant aneception

Webpromotion as Silver Spoorathe Miss Tanzania Pageant website. misstanzaniausapageant.com
(corporate link)

Stage mentioby hostthroughout the pageant

Standinganners ogage during the pagdanbvided by the sponsor)

Program book sponsor list

Email: Brand messaging in mass emailing to ovemHil,@pressions

Photo op with th® 2nnual Miss Tanzania USA contest winner

Bronze Sponsorsh§2,500 or more
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A ondourt{ 2 0 page8alobad n theé&nnual Miss Tanzania USA Pageant souvenir programitéeok
front oinside back

Indusion in all press/media mat@reajsress releases and media advjsories

Free exhispace fosignage anproduct display

5VIPtickets faihe mgeant aneception

Welpromotion as a Platinum Sponsor on the Miss Tanzania Pageamwebsitéanzaniausapageant.com
(corporate link)

Program book sponsor list
Email: Brand messaging in mass emailing to over 10,000 email impressions
Photo op with the Rnnual Miss Tanzania USA corimestrw

General Sponsorstfjd,000 or more

2VIP Tickets ftite pgeant aneception

Welpromotion as a Platinum Sponsor on the Miss Tanzania Pageanwebst¢anzaniausapageant.com
(corporate link)

Program book sponsor list

Email: Brand messaging in mass emailing to over 10,000 email impressions
Photo op with th& 2nnual Miss Tanzania USA contest winner
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